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GUAVA: POTENTIAL UNTAPPED 
While this Central American fruit has taken well to Indian soil, local farmers do not get the 
best yields nor the best returns for their labour. Co-operatives and better agri-practices hold 
the key to dynamic growth for this crop. 

nature, it is grown successfully in 
tropical and sub-tropical regions up 
to 1500 metres above mean sea level.

Health benefits

Guava is used in the treatment 
of diarrhea, dysentery, constipation, 
coughs, colds, various skin problems, 
high blood pressure, weight loss, 
scurvy, etc. If ‘an apple a day keeps 
the doctor away’ in Europe and the 
US, in India, ‘a few guavas in the 
season keep the doctor away the 
whole year,’ which is why it is known 
as the poor man’s apple. The pres-

ence of Vitamin C and other phyto-
nutrients such as caretenoids, isof-
favonoids and polyphenols in guava 
makes it an effective antioxidant. 
Research has shown that guava is 
pretty effective in preventing cancer 
and even heart diseases.

Guava cultivation in India 

Guava is cultivated on varied 
soils ranging from heavy clay to 
very light sandy soils. However, very 
good-quality guavas are grown in 
river-basins. The important guava 
varieties grown in India are:

1. Lucknow 49 or Sardar. 
Its fruits are large, round/ovate in 
shape, the skin is primrose-yellow 
and the pulp is white, very sweet 
and tasty. In this variety, Vitamin C 
content is high.

2. Allahabad Safeda. This is 
the most famous variety since it has 
many variations due to seed propa-
gation.

3. Chittidar. This is very popu-
lar in western Uttar Pradesh. The 
fruits are characterised by numerous 
red dots on the skin, extreme sweet-
ness, as well as small and soft seeds. 
It has higher TSS content but lower 
Vitamin C levels than other varieties.

4. Harijha. Harijha is more pop-
ular in Bihar, particularly because it 
bears profuse fruits.

5. Hafshi. It is a red-fleshed 
guava mainly grown in Bihar.

G
uava (Psidium gua-
java) is often referred 
to as the apple of the 
tropics. It is a native 
of tropical America 

and has been naturalised in India. It 
is a very popular fruit and is avail-
able throughout the year except dur-
ing the summer season. Being very 
hardy, it gives an assured crop even 
with very little care.

Guava’s nutritive value is very 
high. It is cultivated in India, China, 
Thailand, Indonesia, Brazil, Mexico, 
Philippines, Egypt, Yemen, Cuba and 
other countries. Owing to its hardy 
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6. Apple coloured guavas. Its 
fruits are medium-sized and pink 
coloured. It is a moderate yielder. 

7. Seedless varieties. Saharan-
pur Seedless and Nagpur Seedless 
are completely seedless; they are not 
suitable for commercial cultivation 
because of very low yields.

The other varieties are Arka 
Mridula, Allahabad Surkha, G-1, 
CISH-G, CISH G3, etc.

The major guava producing 
states in India are Jharkhand, Bi-
har, Uttar Pradesh, Karnataka, 
Madhya Pradesh, Gujarat, Andhra 
Pradesh and Maharashtra. In Ut-
tar Pradesh it is grown at Alla-
habad, Farrukhabad, Aligarh and 
Badaun; in Karnataka at Bengaluru, 
Kolar, Shimoga, Hassan and Dhar-
wad; in Gujarat at Bhavanagar and 
Ahmedabad; and in Maharashtra at 
Satara, Beed, Pune, etc.

The total area in India under 
guava cultivation during 2010-11 
was 204.8 thousand hectares and 
the crop amounted to 2462.3 thou-

sand metric tonnes. 
Table 1 gives data on 
the area under culti-
vation and production 
levels of guava during 
2001-11.

Table II records 
the fluctuating crop 
levels over the years.

Marketing

Guavas are har-
vested throughout the 
year (except during 
May to June) in one 
region of the country 
or the other. However, 
the peak harvesting 
period in north In-
dia is August for the 
rainy season crop, 
November-December 
for the winter season 
crop and March-April 
for the spring season 

crop. For the local market, fully yel-
low but firm fruits are harvested, 
whereas half yellow fruits are picked 
for distant markets.

The major wholesale markets for 
guava are Delhi, Bengaluru, Bhopal, 

Gangtok, Jaipur, Kolkata, Mumbai, 
Patna and Raipur. Maximum arriv-
als take place at Mumbai, Kolkata, 
Jaipur, Raipur and Delhi during the 
peak season. The growers normally 
sell their produce to contractors or 
middlemen since there are no organ-
ised market facilities.

Exports

In the international market, 
there is immense demand for guava, 
as well as for guava preparations like 
jams and jellies. The major exporters 
of guava are Brazil, Mexico, Thai-
land, Peru, Philippines and the main 
importers are USA, Netherlands, 
UK, Germany and France. 

India exports guava, both fresh 
and dried, to Saudi Arabia, UAE, 
Sudan, Oman, Nepal, UK, Qatar, 
Bahrain, Indonesia and other Asian 
countries. Data on the exports of 
guava for the year 2010-11 is given 
in Table III.

As far as the exports of jam and 
jellies are concerned, during 2010-
11, India exported 5508.88 metric 
tonnes valued at Rs 132 million. The 
main buyers were Indonesia, Saudi 
Arabia, Netherlands, UK, US, UAE 
and others, as can be observed from 
Table IV.

Problems of the sector

Marketing problems. Market-
ing of guava is a complex process. 
The produce passes through a series 
of channels before reaching the con-
sumer. However, in most of the grow-
ing areas, the producers sell their 
crop, pre-harvest, to contractors, 
while a small per cent sell to consum-
ers directly. The contractors harvest, 
grade, pack and transport the fruits 
in baskets to the cities. In such cas-
es, the price paid by the contractors 
to the growers is always lower than 
the consumer price. Some studies ob-
served that the producers get only 45 
per cent of the consumer price.

Table I

state-wise area and Production of 
guava in 2001-11

State Area Production Per cent  
 (‘000 hectares) (‘000 metric share in 
  tonnes) total  
   production

Maharashtra 36.0 311.0 12.6
Madhya Pradesh 9.7 280.8 11.4
Uttar Pradesh 14.6 241.4 9.8
Bihar 29.4 225.2 9.6
West Bengal 13.6 178.8 7.3
Punjab 7.8 171.0 6.9
Gujarat 10.2 150.7 6.1
Karnataka 7.3 141.6 5.8
Andhra Pradesh 8.5 128.2 5.2
Chhattisgarh 13.4 102.8 4.2
Orissa 14.2 102.1 4.1
Tamil Nadu 7.6 100.8 4.1
Others 32.4 317.9 12.9
Total 204.8 2462.3 100.0

Source: NHB 

Table II

Trends in Cultivation area 
and Production of guava 

in 2001-11
Year Area Production  
 (’000 (’000 metric  
 hectares) tonnes)

2001-02 154.6 1715.5
2002-03 154.6 1793.0
2003-04 166.4 1830.7
2004-05 161.0 1682.8
2005-06 166.5 1736.6
2006-07 176.0 1831.0
2007-08 179.0 1981.0
2008-09 204.0 2270.0
2009-10 219.7 2571.5
2010-11 205.0 2462.0

Source: NHB 
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Other problems. These include 
lack of proper irrigational facili-
ties, lack of training to the farmers, 

Table III

export of guava from india  
to the Top 10 Countries  

in 2010-11
Country Volume (kg)  Value (Rs)

UAE 82,259 2,314,124
UK 19,000 1,264,129
Sudan 14,835 491,858
Oman 23,896 416,926
Bahrain 42,877 297,966
Nepal 37,200 277,000
Saudi Arabia 4722 273,902
Mexico 17,442 248,162
Gambia 12,500 205,557
Malaysia  9399 193,463
Total  
(including others) 289,309 6,327,357

Source: DGCIS Annual Report 

Table IV

exports of Jam/Jellies of 
guava from india to the Top 10 

Countries in 2010-11 
Country Volume (kg)  Value (Rs)

Indonesia 1,279,300 30,570,440
Saudi Arabia 797,308 18,066,674
Netherlands 689,832  17,231,023
UK 535,944 13,259,226
USA 273,863 11,091,619
UAE 378,245 7,681,087
Kuwait 270 ,751 5,712,571
Lebanon 257,936 5,292,740
Malaysia  223,636 3,442,766
Bahrain  132,351 2,559,799
Total  
(including others) 5,508,889 132,055,710

Source: DGCIS Annual Report 

diseases like wilt and canker, and 
pests like the bark-eating caterpil-
lar. Apart from these, lack of proper 

storage facilities also limits 
the scope of the producers 
to preserve their crop.

Since guava is consid-
ered a poor man’s apple and 
can easily be grown every-
where, there is need to over-
come the above-mentioned 
problems. For marketing, 
it is better to start and im-
prove the co-operative mar-
keting system closer to the 
growing areas. By giving 
proper training on various 
pre- and post-harvest best 
practices, it is possible to 
increase the yield in our 
country. Ultimately, efforts 
need to be made to promote 
exports so that the growers 
can earn a higher income. 
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