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By: Dr Vigneshwara VarmuDy 

POMEGRANATEs: ExPORT-ORiENTEd 
PROducTiON sTRATEGy NEEdEd
Pomegranate exports from india can be stepped up by developing suitable varieties of  
pomegranates for processed products like juice and concentrates. 

rica. Pomegranate has a high nutri-
tional value and a number of health 
benefits. 

Global scenario

At the global level, India is the 
world’s largest producer of pome-
granates, followed by Iran. Other 
countries like Turkey, Spain, Tuni-
sia, Morocco, Afghanistan, China, 
Greece, Japan, France, Armenia, Cy-

prus, Egypt, Italy and Palestine also 
cultivate this product. At present, 
good-quality pomegranates come 
from Turkey, Iran, Afghanistan, Syr-
ia, Morocco and Spain. 

Pomegranates in india

In India, Maharashtra is the 
leading producer of pomegranates 
followed by Karnataka, Andhra 
Pradesh, Gujarat and Tamil Nadu. 
To a smaller extent, it is also 
grown in Rajasthan and Himachal 
Pradesh. It is cultivated commer-
cially in Sholapur, Sangli, Nashik, 
Ahmednagar, Pune, Dhule, Aurang-
abad, Satara, Osmanabad and La-
tur districts of Maharashtra, while 
in Karnataka it is cultivated in Bi-
japur, Belgaum and Bagalkot dis-
tricts. Sholapur is famous for juicy 
pomegranate fruit which is locally 
known as Anar. 

The total area under cultivation 
of this crop in India in 2009-10 was 
127.8 thousand hectares with pro-
duction of 828.9 thousand tonnes. 
From Table I it is clear that Maha-
rashtra has about 78 per cent share 
of the total area under cultivation 
and 67 per cent share in total pro-
duction. Ganesh, Mridula, Ruby, 
Arakta and Bhagwa are some of the 
important varieties of pomegranate 
grown in India.

P
omegranate, Punica 
granatum, belongs to 
the smallest botani-
cal family Punicaceae. 
Native from Iran to 

the Himalayas in northern India, it 
has been cultivated and naturalised 
over the whole Mediterranean re-
gion since ancient times. It is widely 
cultivated throughout India and the 
drier parts of Southeast Asia, Ma-
laya, the East Indies and tropical Af-



Market Survey 

26   FACTS FOr YOU  •  April 2011

Pomegranates are available al-
most throughout the year because of 
the adoption of a number of ‘bahar’ 
treatments. The major district mar-
kets in Maharashtra are Sholapur, 
Nashik, Sangli, Ahmednagar, Pune 
and Satara; in Karnataka they are 
Bijapur, Belgaum, Bagalkot and 
Bellary; in Andhra Pradesh, Anant-
pur; and in Gujarat, Bhavnagar, 
Ahmedabad and Sabar–Kantha 
districts. For market consumption, 

pomegranate is graded into three 
varieties—Extra Class, Class I and 
Class II.

As far as the distribution of 
pomegranate from primary to ter-
minal markets is concerned, pome-
granates produced in Maharashtra, 
Karnataka, Andhra Pradesh and 
Tamil Nadu find markets in Mum-
bai, Nagpur and Kolkata. From 
Mumbai and Kolkata ports, these 
fruits are exported to the destina-

tion markets.

Exports

India exports pomegranates to 
the Gulf countries, the European 
Union, ASEAN countries, Pacific-
Rim countries, China, USA and 
Canada.

From Table II it is evident that 
export of pomegranates has surged 
500 per cent from 6,303 tonnes in 
2002-03 to 33,415 tonnes in 2009-10. 

As far as country-wise export of 
pomegranates for 2009-10 is con-
cerned, UAE is the major buyer fol-
lowed by Bangladesh, the Nether-
lands and Saudi Arabia (see Table 
III).

Even though there appears to be 
an increase in the volume of exports 
from India over these years, the 
country exports is only 4 per cent of 
its production while Spain exports 
about 75 per cent of its estimated 
production. This is in spite of the fact 
that India is the largest producer of 
pomegranates in the world. There is 
vast scope to promote the exports of 
pomegranates from India, since In-
dia has the following strengths:

1. India produces the finest and 
the most superior varieties of pome-
granates with soft seeds, very less 
acids as well as attractive colour of 
the fruits and grain.

Table I 

state-wise area and Production of Pomegranates  
in 2009-10

(Area in ‘000 ha, Production in ‘000 MT)

State Area Per cent share in Production Per cent share in  
  total area  total production

Andhra Pradesh 6.5 5.09 64.7  7.81
Chhattisgarh 0.1 0.07 0.4 0.05
Gujarat 4.4 3.44 45.6 5.50
Himachal Pradesh 1.1 0.86 0.5 0.07
Karnataka 15.4 12.06 144.9 17.49
Maharastra 98.9 77.39 555.5 67.02
Orissa 0.2 0.15 0.8 0.09
Rajasthan 0.8 0.63 4.8 0.58
Tamil Nadu 0.4 0.31 11.4 1.38
Total (including others) 127.8 100.00 828.9 100.00

Source: NHB

Table II 

Trends in the export of 
Pomegranates During 

2002-03 to 2009-10
Years Volume Value  
 (tonnes) (Rs million)

2002-03 6,303 143.45
2003-04 10,315 210.90
2004-05 14,039 298.87
2005-06 19,652 567.01
2006-07 35,175 911.94
2008-09 34,811 1,146.16
2009-10 33,415 1,194.28

Source: APEDA & DGCIS Annual Export 
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2. With the adoption of different 
‘bahars’, the country can supply this 
fruit throughout the year. The qual-

ity of Indian pomegranates is 
much superior to that of Span-
ish and Iranian pomegranates.

3. Bhagwa variety grown 
in India has a high acceptance 
in the European market.

To promote exports and 
also increase production in 
India, the following measures 
may be useful: 

1. The marketing of pome-
granates at present is under 
the control of intermediar-
ies. The resulting increase in 
cost is passed onto the end 
consumers, thereby increas-
ing retail prices. Studies esti-
mate that farm gate price of 
the processed product is only 
about 35 per cent of the retail 
price. So proper cooperative 
marketing facilities have to 
be established to solve this 

problem.
2. Develop a production strategy. 

Development of this sector should be 

accompanied by the growth of the 
processing industry. There is a need 
to develop suitable variety of pome-
granates for processed products like 
juice, concentrates, etc. 

3. Improve post-harvest opera-
tions related to handling, storage 
and marketing of fresh and pro-
cessed produce.

4. Promote ‘good agricultural 
practices’ as recommended by re-
search centres.

5. Integrate production, market-
ing and processing of the produce to 
get maximum benefits from cultiva-
tion.

6. Backward and forward link-
ages by adopting contract farming.

India has the potential to in-
crease exports, but what is needed 
is a proper, planned strategy and its 
implementation without any delay.



The author is a professor in the depart-
ment of economics, Vivekananda College, 
Puttur, Karnataka 

Table III 

major Country-wise export of 
Pomegranates in 2009-10 

Country Volume Value  
 (tonnes) (Rs million)

UAE 17,389 517.00
Netherlands 2,567 198.53
UK 973 105.14
Saudi Arabia 1,789 62.77
Russian Federation 470 52.14
Bangladesh 4,783 46.81
Egypt Arab Republic 299 25.06
Bahrain 805 23.39
Kuwait 505 22.24
Thailand 280 19.59
Nepal 1,454 15.71
Oman 415 15.15
Total (including others) 33,415 1,194.28

Source: DGCIS Annual Export 


