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By: Dr Vigneshwara VarmuDy 

GRAPES: timE to EXPLoit 
EXtERNAL oPPoRtUNitiES 
there is a huge demand for grapes in Hong Kong, Singapore, malaysia, etc. india needs to 
exploit this opportunity through modern marketing methods. 

of sugar, minerals like calcium and 
iron, and vitamins A, C and B6. 
Grapes are the source for commer-
cial ‘raisins,’ which are dried from 
wine grapes, with a high sugar con-
tent and pulp.

Grape (vitis vinifera) is called 
the ‘queen of fruits’. The flavonoids 
present in grapes act as antioxidants 
and reduce the damage caused by 
full radicals. Due to its medicinal 
properties, grape juice is popularly 
known as ‘nectar of the gods.’ It is 
easily assimilated and is a good rem-
edy for constipation, rheumatism, 
skin and liver disorders.

World production

According to estimates of the 
Food and Agriculture Organisa-
tion (FAO) for 2008-09, the leading 
grape producing countries in the 
world are Italy, China, USA, Spain 
and France. India occupies 11th po-
sition in the world as far as grape 
production is concerned (Table I). 
On the other hand, Spain has maxi-
mum area under grape cultivation 
but its production is lower than It-
lay, China and USA. India’s share 
in global production of grapes is 
only 2.8 per cent. During 2009-10, 
the total production of grapes as 
per FAO estimates was 60,922,853 

G
rape, the ‘vine’ of the 
ancients, is one of 
the oldest cultivated 
plants. It probably 
originated in the Cas-

pian Sea region of West Asia. Grapes 
have been grown in Egypt since 
the last 6,000 years, and were cul-

tivated by the Greeks and Romans 
too. Grapes also grow wild in many 
temperate regions of Europe, Asia, 
Africa and America.

Grape is a delicious, refreshing 
and nourishing fruit. It is classified 
as a protective food which is easily 
digestible and has large quantities 
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tonnes and in this Italy’s share was 
8,242,500 tonnes.

Grapes in india

Table II shows cultivation area 
and production of grapes in India 
during 2009-10. The total area un-
der grape cultivation in 2009-10 
was 107.0 thousand hectares with 
a production of 925.2 thousand 
tonnes. In terms of production, Ma-
harashtra stands first followed by 
Karnataka, Tamil Nadu, Andhra 
Pradesh and Punjab. In Maha-
rashtra grape cultivation is con-
centrated in Nasik, Sangli, Pune, 
Sholapur, Ahmednagar, Satara and 
Osmanabad, while in Karnataka 
it is concentrated in Belgaum, Bi-
japur, Bagalkot, Kolar and Bengal-
uru. In Andhra Pradesh, grapes are 
grown in Rangareddy, Medak and 
Anantapur districts. 

Apart from the above states, 
grape cultivation is also undertaken 
to a smaller extent in Mizoram, Mad-
hya Pradesh, Haryana, Himachal 
Pradesh and Jammu & Kashmir. 

In India, several varieties of 
grapes are grown. The important 
ones are Thompson seedless, So-
naka, Anab-e-Shahi, Perlette, 
Bangalore Blue, Pusa Seedless, 
Beauty Seedless, Arkavati, Arka-
hans, Sharad Seedless and Dilkush. 
Among these, Bangalore Blue is col-
oured seeded, Sharad Seedless is 
coloured seedless, Dilkush is white 

seeded and Pusa Seedless is white 
seedless. Of these varieties, Thomp-
son Seedless accounts for 55 per 
cent, Bangalore Blue 15 per cent, 
Anab-e-Shahi and Dilkush 15 per 
cent, Sharad Seedless 5 per cent, 
Perlette 5 per cent and Gulabi and 
Bhokri together 5 per cent of the to-
tal area under grape cultivation in 
the country.

marketing of grapes

Grapes start arriving in the mar-
ket in the middle of January and 
the peak time of their availability 

is February-March. The season dur-
ing which grapes are available can 
be extended to April-May by keep-
ing the produce in cold storage. The 
grape fruits produced in Maharash-
tra, Karnataka, Andhra Pradesh 
and Tamil Nadu are sold in Mumbai, 
Nagpur and Kolkata. Apart from 
the above, the important wholesale 
markets for grapes in India are Ben-
galuru, Chennai, Pune and Delhi. 
Grapes are also exported to overseas 
destination markets from the Mum-
bai port.

Exports

The major grape exporting coun-
tries in the world are Chile, Italy, 
USA, South Africa, Turkey and 
Spain, while the major grape import-
ing countries are USA, UK, Neth-
erlands, Germany and the Russian 
Federation.

India exports grapes to the Neth-
erlands, the UK, UAE, Bangladesh, 
Saudi Arabia, Belgium, etc. In terms 
of volume of exports, Bangladesh 
is the major buyer followed by the 
Netherlands, the UK and UAE. 

Table I 

major grape Producing Countries in the world  
During 2008-09

Country Area Production Productivity Per cent share of  
 (ha) (MT) (MT/ha) world production

Italy 770,000 7,793,301 10.1 11.5
China 438,232 7,284,656 16.6 10.7
USA 379,360 6,744,840 17.8 9.9
Spain 1,200,000 6,053,000 5.0 8.9
France 813,496 5,664,195 7.0 8.3
Turkey 482,789 3,918,440 8.1 5.8
Iran 315,000 2,900,000 9.2 4.3
Argentina 224,000 2,900,000 13.2 4.3 
Chile 182,000 2,350,000 12.9 3.5
Australia 166,197 1,956,790 11.8 2.9
India 80,000 1,878,000 23.5 2.8
South Africa 130,000 1,791,643 13.8 2.6
Total (including others) 7,423,727 67,909,287 9.1 100.0

Source: FAO 

Table II 

state-wise grape area and Production During 2009-10
State Area Production Per cent share of  
 (‘000 ha) (‘000 tonnes) total production

Maharashtra 82.0 440.0 47.56
Karnataka 16.1 289.3 31.27
Tamil Nadu 3.1 89.2 9.64
Andhra Pradesh 3.0 62.2 6.72
Punjab 0 15.5 1.67
Total (including others) 107.0 925.2 100.00

Source: NHB 
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However, in terms of value, exports 
to the Netherlands fetch higher re-
turns than exports to other coun-
tries (see Table III).

In spite of the large production of 
quality exportable grade grapes, the 
actual exports from the country are 
much lower. This is mainly due to 
the existing problems in this sector:

1. Lack of infrastructural facili-
ties, which actually leads to a clash 
in harvesting with other major 
grape-growing countries. The in-
frastructure relates to provision of 
pre-cooling systems near vineyards, 
refrigerated transport, suitable cold 
storages, sufficient space in ships 
and planes, reasonable freight rates 
and incentives, modes of settlement, 
inventory of foreign dealers, etc.

2. During the peak harvesting 
season, when 60-70 per cent of the 
product is near-ripe, the farmers 
face severe marketing problems. The 
main losers are small as well as mar-
ginal farmers.

3. Pre-harvesting losses due to 
natural calamities and diseases is to 
the extent of 10-20 per cent.

4. Huge initial investment and 
high recurring cost in vineyards is 
another major problem.

5. Very low proportion of export-

quality grapes is har-
vested.

By addressing 
these issues, India 
can increase exports 
since there are several 
other conditions in its 
favour. These are:

1. Yield of grapes 
in India is among the 
highest in the world.

2. Recently, farm-
ers have organised 
themselves into asso-
ciations and coopera-
tives.

3. The govern-
ment has established 
agri-export zones for 
enhancing the export 
of grapes.

4. Farmers of Maharashtra in 
cooperation with the Maharashtra 
State Agriculture Marketing Board 
(MSAMB) have branded the grapes 
they produce as ‘Maha Grape,’ 
which is widely preferred in the ex-
ternal market.

5. The grape growers in India 
have registered for GLOBALG.A.P 
certification (a non-governmental 
organisation that sets voluntary 
standards for certification of agricul-

Table III 

export of grapes to major Countries 
During 2009-10

Country Volume Value  
 (metric tonnes) (Rs million)

Netherlands 29,074.40 1,688.36
UK 14,359.53 821.08
UAE  13,205.45 728.57
Bangladesh 45,656.02 627.57
Saudi Arabia 5,098.85 184.06
Belgium 2,933.71 130.84
Egypt Arab Republic 1,306.68 101.04
Germany 2,356.45 96.44
Morocco 1,004.08 84.18
Algeria 970.55 74.12
Total (including others) 131,153.64 5,453.39

Source: APEDA 

tural products around the globe).
6. Enabling fruit pruning during 

crop harvesting as per the demand of 
the external market is another plus 
point.

7. Support from the Agriculture 
& Processed Food Products Export 
Development Authority (APEDA) 
and MSAMB with regard to modern 
packing methods; in order to im-
prove the quality of grapes, APEDA 
has set up a ‘residue analysis labo-
ratory’ at Pune to cater to the phy-
tosanitary requirements of import-
ing countries.

Essentially, the real prospect of 
this sector lies in our efforts to find 
more external markets for grapes 
and their value-added products. 
There is a huge demand for grapes 
in Hong Kong, Singapore, Malaysia, 
etc. India needs to exploit this op-
portunity through modern market-
ing methods. In view of the great 
potential for export to the European 
Union, there is a need to maintain 
superior quality of grapes, free from 
pesticide residues, etc. 



The author is professor in department of 
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Karnataka 


